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PREFACE

International tourism is the world's largest export earner & an important factor in the
balance of payments of many industries. For many destinations across the nation, tourism is
an important part of their economy. The developing nations view tourism as a source to
improve upon their economy whereas the developed nations view it as a stimulus for
furthering their economic growth. The effect of tourism creates a multiplicative effect and
thus leads to better growth and oppaortunities within the society and the country as a whole.

There has been a major change in the interest and motivation for travel around the globe.
The interest is changing giving a paradigm shift to tourist behavior and patterns. Accordingly
various stakeholders need to relook at their policies and for new developments in the field of
product designing and development. This changing nature of tourism is impacting inter —

organizational, relations, collaborations, completion, innovation and marketing.

This book through research contents delves into the current and emerging trends, challenges
in hospitality and tourism industry along with perspectives of women in Hospitality and
Tourism Industry. The book has four sections. Section A, covers chapters on “Issues and
trends in food /cuisine”, Section B covers chapters on “issues and trends in hospitality human
resources”, Section C covers chapters on “ issues and trends related to women in hospitality
& tourism” industry Section D covers chapters on “general Issues and trends related to

hospitality & tourism industry”.

A number of people have contributed significantly to the realization of this book and must be
acknowledged. The contributors to this book are well-known individuals from hospitality
education in India and overseas Universities. | am grateful to all those who believed in this
project and contributed with chapters or advise. Without their contribution, this book would
have never materialized.

(Dr. Vinay Rana)






Table of Content

Chapter Title

10

11

12

Section A-Issues and trends in food /cuisine

Pahari Cuisine: the food heritage of Uttarakhand

Dinesh Kumar Karush, Dr. Sonia Sharma
Garhwali Cuisine: - cultural heritage of Uttarakhand
Mr. Vinod Negi

Malaysian Chef's Perception towards Factory Farmed Poultry Products: A

Qualitative Enquiry

Mayukh Dewan

Section B- Issues and trends in hospitality human resources
Role of job satisfaction of employees of selected five star hotels of Delhi

Pradeep Bhatt, Suraj M.Negi

Job satisfaction and effects on employee turnover in the hotels of Kuala
Lumpur city centre

Gopinath Sangaran

An exploratory study about students learning capabilities in today’s
pedagogic trends based on gender differences

Kandappan Balasubramanian, Joaguim Dias Soeiro and Anshul Garg

An impact of emoployee retention on job performance -A Study of some
selected five star hotels of Delhi

Dr. Arunesh Parashar, Pradeep Bhatt

Section C- Issues and trends related to women in hospitality & tourism industry

Mediating role of employee engagement on work-life balance and job
performance among women Workforce in Indian hospitality industry

Rajiv Mishra ,Namrata Mishra ,Prof. Mantun Kumar Singh

An analysis of unlocking the potential talent of women entrepreneurs in the

tourism and hospitality sectors of India

Dr. C. Rajesh Kumar, Dr Sherry Abraham

Under Representation of Female in Leadership Role: A descriptive study

Mousumi Dasgupta, Himanshu Sharma

Employer’s expectations versus Employees competencies: A comparative

study on female employees in selected hotels of Mussoorie
Ashish Dhyani, Yashveer Rawat
Women participation and the work conditions in the hotel industry of

Dehradun city
Richita Jakhawal, Sakshi Negi, Juhi Garg

12-20

21-35

36-45

46-55

56-61

62-73

74-84

85-94

95-104

105-112

113-126



Chapter Title

13

14

15

16

17

18

19

20

21

22

23

24

25

Barriers to career advancement of women in the Indian hospitality sector
Juhi Garg, Pinnacci Negi, Alisha Ahuja
Issues, Challenges and Trends, faced by women in tourism industry
Prakhar Singh, Shashank Maheswari
Section D- General Issues and trends related to hospitality & tourism industry
A case Study of the resident’s perceptions towards cultural tourism
development in Murshidabad, West Bengal
Ms. Rupa Sinha ,Madhu Murdia
Environmental and socio-cultural impacts of unregulated tourism activities
in Uttarakhand glacier areas
Deepak Kholiya, Laxmi Rawat and Akash Rawat
Management of a small hotel — A case study of Jaisingh Garh Hotel,
Udaipur
Dr. Sangeeta Dhar
Hotel Branding:The effects of hotel brand image on customer’s purchasing
behavior and loyalty
Murugan Krisnamoorthy
Role of Ministry of Tourism for Promoting India as a 365 days tourist
destination
Umakant Indolia, Prasoon Kumar, Shailendra Rawat
Wellness Tourism: Understanding the key issues & challenges in
promoting wellness tourism in India
Dr. Umakant Indolia ,Kamal Kumar Lasiyal
Tourists' Risk Perception Impact on their decision-making
Anshul Garg
MOOC IT - an online platform to learn hotel housekeeping operations”-A
conceptual paper
Ruth Sabina Francis
Tourism Security and Safety
Himanshu Sharma, Mousumi Dasgupta
Determining Hotel Industry Energy Efficiency Needs by Comparing two
Model Theories
Pankaf Aswal, Akash Rawat, Ravish Kukreti
Analysis & Evaluation of Seasonality Factors and Sustainable Development
(A Study of the Hill Station of Nainital)
Anil Kumar Tamta, Dr. Spersh Bhatt

Page

127-137

138-144

145-157

158-175

176-182

183-202

203-210

211-217

218-227

228-230

231-239

240-245

246-252



“MOQOC IT - An Online Platform to Learn Hotel Housekeeping
Operations” — A Conceptual Paper

Ruth Sabina Francis
Taylor’s University, School of Hospitality, Tourism & Culinary Arts

Abstract

MOOC (Massive Open Online Course) in the field of Hotel Housekeeping provides a wider
platform to showcase the module that is not well embraced by the students. The course was
designed for anyone who wants to pursue a career in the Housekeeping department in the
hospitality industry and for attracting hospitality students to learn more about the module. The
course developed in a private university in Malaysia is one of it’s kind and a pioneer. The course
did achieve its aim in attracting students to learn about the module and increased the level of
interest for the module.

Key Words: MOOC, Housekeeping, Hotel, Hospitality Industry

Introduction:

The Hospitality Industry is bigger, richer and constantly changing. It is growing tremendously.
Competition for both talented employees and technical educators are on the constant rise. Rooms
division in the hospitality industry comprises of both Front Office Operation and Housekeeping
Operations. They form the most important operations section of the hotel.

As a housekeeper you should go to work each day feeling proud of the vital role you play to keep
your property clean and aesthetic. You will have to ensure that your rooms are impeccable for
guests. Helen Blinkhorn, housekeeping manager at the Golden Tulip hotel Manchester says
Housekeeping just doesn’t get a profile at colleges, we’ve been left in the background for such a
long time that a lot of students don’t even consider the sector”, (Caterer & Hotelkeeper, 2006).
Nick Gamble, Director of Operations at Malmaison, cited that among the large group of hotels in
London the contract-out of housekeeping operations has even more weakened the profession,
(Caterer & Hotelkeeper, 2006). Many International Chain groups in Malaysia have also
contracted out housekeeping operations paving way for fewer candidates to apply for a job in the
department.

Considering the above facts the creation of MOOC in the area of Hotel Housekeeping operations
really has the prospective to attract more learners to understand that though the department is not
glamorous but it is the backbone of any hotel.

The Description of the module:

The course is on a self-paced mode introducing the learners the Accommodation Product
explaining on the Types of hotel rooms and the rate options and various practical tasks. The
learners have the flexibility to learn from anywhere on their own devices. As a Housekeeper for
more than five years I have always had the passion for the housekeeping hence this course will
teach the basic skills of hotel housekeeping operations. At the end of the course the learners
would be able to demonstrate the housekeeping practical tasks of guest room cleaning such as
Bed Making, Turn Down service and Housekeeping Maid Trolley Packing.

Background and Importance of the module:

The housekeeping department has been unappreciated in many countries by removing the
housekeeping modules from college courses and exploitation of under skilled contract workers
and as a result there is a dearth in the housekeeping staff. (Caterer & Hotelkeeper, 2006). One of
the top five concerns of the hotel departments is employee retention since 2008 (Wise, 2008).
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Responding to the prevailing conditions of lack of employees in the department this course is a
sincere initiative to create awareness about the department and the various practical tasks and
activities developed would build up interest among the leamers. The MOOC would also be a
revision platform for the existing students enrolled with the University to enhance their
performance in the Rooms Division/ Housekeeping/ Accommodation operations module.

Research Methodology:

The study proposed a Case- Study research approach where the phenomenon would be observed
from multiple perspectives. This enabled the researcher to understand the study and its
contribution in a real-world phenomenon in context of the case. Based on Keller’s ARCS
(Attention, Relevance, Confidence, Satisfaction) model (Keller & John, 1987) for online learning
the study embraced activities in the module linking to the model in motivating the online learners
to learn. The MOOQC developed in a private University in Malaysia did attract a lot of students
which was evident in the student’s enrollment for the module. The active participation of the
students for the various activities designed in the module did confirm with the ARCS model of
Keller and John (1987).

Advantages of the module:

Out of the four major reasons for enrolling in a MOOC course the top most reason is to "gain
specific skills to do my job better” was established in a survey of MOOC users in developing
countries (G Christensen et al, 2013). Donald Clark (2013) has reported that Internal Students
on course and professionals were few emerging targeted audiences for MOOC courses. The
MOOC designed not only attracted the internal students of the University but also the
professionals who wanted to refine their technical skills according to the established Industry’s
Standard Operating Procedures (SOPs).

Downes and Siemens (2009) suggest that the whole education phenomenon has to be revamped
from the traditional, closed groups, highly structured course where students are totally relied on
the teachers to open — networks of self-directed learners. Hence this course captures a structured
lesson plan with step-by-step pictures of the tasks and video of the practical task for self —
directed learner. The activity based assessment at the end of the course amused the learner to
gauge their level of understanding of the practical tasks and as well to implement it in their
workplace environments or at home.

Limitations & Future Research:

It has been observed that in MOOCs many incomplete learners emerge aiding to a fact that it is
not necessary to complete the course assignments, (Alexander et al, 2010). Fini (2009) proved
that out of 83 respondents in a particular MOOC only 15 had completed their course
requirements. The same scenario prevailed in this MOOC with students not completing their
course since it is a non-financial module.

The MOOC currently created is a very a basic module that was initiated to create more
awareness about the module among the students. A detailed manual with more topics to enhance
the Housekeeping skills should be developed to add in the commercial factor to the course.
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